GCSE Business Studies
1.1.2 – Enterprise and Entrepreneurship – Knowledge Organiser
2. Key Concepts

Business Purpose (Why?)
· The main motive for starting something new is desire and a sense of achievement.
· To become your own boss
· Earn and keep all the profits
What are the main risks?
· Losing the money you needed to start the business.
· Quality of life – if an entrepreneur has given up a job to set up a business.
· If the business fails, money, time and effort is lost.

How to reduce risks
· Conduct proper research.
· Organise resources.
· Plan everything.
· Make decisions based on fact – not guesswork!

Benefits to the Economy
· Creates products and services for people to meet their needs and wants.
· Creates jobs for people.
· Saves the government paying benefits such as unemployment benefits
· Generates income through tax on wages.
· Generates economic activity through consumer spending


1. Key Terms
Entrepreneur
Someone who creates a business, taking on financial risks with the aim of making profit from the business.

Risk
When an entrepreneur takes a chance to set up a business.

Reward
What an entrepreneur expects to get out of the business they start.

Probability
The chances of something happening. 

Impact
The difference an entrepreneur makes.

Product/Good
Something physical/tangible that can be seen or held that was created as a result of demand.

Service
An intangible object – something that someone does for somebody e.g. haircut, car repair.

Innovation
Adapting an existing product with new features or looks.

Invention
Creating something completely new.

Risk Taker
Someone who takes a chance on something.

Economy
[bookmark: _GoBack]The system of trade and industry in a country - e.g. British economy is all the trade and industry in Britain.

Invoice
What a business sends someone advising them how much they have to pay and when by.

Target market
The type of customer you aim your product or services to.

Economic Activity
The activity of producing, buying or selling products or services.

3. Producing goods
A producer must:
Design the packaging, brand name and logo.
Get the product range correct.
Persuade shops to sell their products.
Ensure all orders are met and on time with good quality products.
Design and run advertising to appeal to their target market.
Get the invoicing correct to ensure they get paid correctly and on time.

